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ABOUT YOUR COMPANY

1. What is your industry?  (Multiple responses were permitted).
1.
5%
ENTERTAINMENT/ CULTURE INDUSTRIES
5.
10%
HEALTHCARE / PHARMACEUTICALS
9.
5%
SERVICES

2.
4%
AUTOMOTIVE
6.
10%
INFORMATION TECHNOLOGY
10.
5%
TELE-COMMUNICATIONS

3.
5%
ENERGY
7.
1%
INVESTMENT & FINANCE
11.
0%
TRAVEL / TOURISM

4.
32%
FMCG (Fast-moving consumer goods)
8.
2%
REAL ESTATE
12.
35%
Other (Please specify)




4%
No answer

2. Which of your products are traded in (Latvia, Lithuania, or Estonia)?
(Multiple responses were permitted).
1.
9%
Alcoholic and Other Beverages
7.
22%
Food Products
13.
12%
Services

2.
4%
Appliances and Furniture
8.
5%
Household Chemical Goods
14.
8%
Software

3.
3%
Automobiles and Auto Parts
9.
2%
Home Audio/Video equipment
15.
2%
Tobacco Products

4.
3%
Clothes/Footwear
10.
1%
Luxury Goods
16.
35%
Others (Please specify)

5.
10%
Computer Hardware/ Office Equipment
11.
1%
Medical Equipment


6.
5%
Cosmetics/Toiletries
12.
14%
Pharmaceuticals/ Healthcare

4%
No answer

3. How long has your company had a presence in (Latvia, Lithuania, or Estonia)?


15%
1 to 5 years

7%
11 to 50 years

23.3
MEAN


61%
6 to 10 years

11%
More than 50 years

9.0
MEDIAN



7%
No answer


4.
Does your company maintain memberships in any of the following business organisations?  (Multiple responses permitted).

11%
Foreign Investors' Council

4%
Central Association of Estonian Employers and Industries


3%
German Business Association

1%
Chamber of Russian-Estonian Businessmen


1%
British Chamber of Commerce in Estonia

3%
Swedish Chamber of Commerce in Estonia


58%
The Baltic States’ Chambers of Commerce and Industry

32%
Other responses


20%
The American Chamber of Commerce

13%
No answer

PROBLEM ASSESSMENT

5.
Please rate the following issues as challenges confronting the successful operations of your business in [SPECIFIED STATE].  (Please type an “X” next to the number below for each issue using a 1 to 5 scale where 1 is “least important” and 5 “most important”).

1
2
3
4
5
No answer
MEAN

Court System
12%
14%
24%
23%
18%
11%
3.2

Customs
5
5
19
28
35
9
3.9

Investment Laws
11
15
18
27
19
12
3.3

Intellectual Property Protection
8
13
23
24
26
8
3.5

Government Corruption
7
11
24
28
20
11
3.5

Government Bureaucracy and Red Tape
3
5
23
30
29
10
3.9

Non-compliance with International Treaties
12
22
18
25
13
12
3.1

Shareholders Rights
25
16
21
18
7
15
2.6

Taxes
3
5
14
21
50
8
4.2

6.
On the subject of intellectual property rights, how important are each of the following specific problems to your company?  (Please type an “X” next to the number below, using a 1 to 5 scale, where 1 means “not at all important” and 5 means “extremely important”).

1
2
3
4
5
No answer
MEAN

Copyright Piracy
22%
17%
16%
15%
17%
15%
2.9

Counterfeiting
19
13
16
13
29
11
3.2

Internet Domain Name Piracy
31
22
19
6
8
15
2.3

Obtaining Patent Protection
25
15
12
17
21
12
2.9

Trademark Infringement and Enforcement
13
10
18
18
31
11
3.5

Trademark Piracy
17
14
11
13
32
14
3.4

Obtaining Trademark Protection
14
8
13
18
36
12
3.6

7.
In your opinion, what degree of priority is given to trademark, patent and copyright protection by the Baltic State’s government?  (Please type an “X” next to the number below, using a scale of 1 to 5, where 1 means “least important priority” and 5 means “most important priority”).


1
2
3
4
5
No answer
MEAN


13%
33%
28%
12%
8%
7%
2.7

8.
What percentage of your company’s products sold in the Baltic State’s market are counterfeited?  (Please do your best to estimate).
68%
Less than 10%
2%
From 25% to 40%
4%
From 55% to 70%

10%
From 10% to 25%
4%
From 40% to 55%
2%
70% and more





11%
No answer

9.
To the best of your ability, please estimate the average annual cost to your company of inadequate enforcement of intellectual property rights in (Latvia, Lithuania, or Estonia).  (Lost sales plus cost of enforcing your rights).
34%
$100,000 or less

7
From $100,000 to $500,000

5
From $500,000 to $1,000,000

2
From $1,000,000 to $3,000,000 

2
From $3,000,000 to $5,000,000

1
More than $5,000,000

3
The information is confidential 

34
Do not Know/Have Not Quantified

12
Refused/No Answer

10.
To the degree that counterfeits of your company’s products are sold in (Latvia, Lithuania, or Estonia), where, to the best of your knowledge, is the location of the counterfeit production?  (Among those who answered the question: N = 56).
21%
Counterfeited Products are Mostly Produced in (Latvia, Lithuania, or Estonia)

25
Counterfeited Products are Mostly Produced in Third Countries and Imported into (Latvia, Lithuania, or Estonia)

11
Counterfeited Products are Both Produced in (Latvia, Lithuania, or Estonia) and Imported into (Latvia, Lithuania, or Estonia)

44
No answer

PRACTICES & EXPERIENCE

11.
From where are your company’s anti-counterfeiting and trademark enforcement programs for (Latvia, Lithuania, or Estonia) directed and controlled?
(Please select only one).

18%
Worldwide Headquarters

11
European Headquarters

19
Baltic Headquarters

1
FSU/CIS Headquarters

19
Nordic Headquarters

11
Other (Please specify)

23
Refused/No Answer

12.
Who has lead responsibility for intellectual property protection and anti-counterfeiting programs for your company in (Latvia, Lithuania, or Estonia)?
(Please select only one response).
23%
Legal Counsel

6
Brand Manager

2
Brand Protection/Security Manager

30
Country Director

29
Other (Please specify)

10
Refused/No Answer

13.
For each governmental agency with which you have had experience defending your company’s intellectual property rights in the past 12 months, please rate your experience in dealing with that agency in terms of effectiveness.  (Please type an “X” next to the number below, using a 1 to 5 scale, where 1 means ”not at all effective” and 5 means ”very effective”.  Use “n/a” for not applicable where appropriate).

Among those who answered:
1
2
3
4
5
MEAN

Ministry of Internal Affairs (N=20)
20%
35%
25%
15%
5%
2.5

Competition Council (N=25)
20
36
8
20
16
2.8

State Customs Service (N=23)
22
35
26
9
9
2.5

State Patent Agency (N=53)
8
8
34
32
19
3.5

Ministry of Justice (N=14)
36
14
36
7
7
2.4

Ministry of Culture (N=12)
25
8
25
42
0
2.8

State Prosecutor’s Office (N=14)
21
29
43
0
7
2.4

Court System (N=25)
28
8
40
16
8
2.7

Regional/Local Enforcement Authorities (N=19)
26
16
32
21
5
2.6

Other (please specify)







14.
In the last 12 months, which of the following activities have been undertaken by your company in (Latvia, Lithuania, or Estonia)?  (Multiple responses were permitted).
55%
Registered trademarks with State Patent Agency

19
Contested trademarks registered or used by others

22
Filed/registered for patent protection

17
Contested patents registered or used by others

11
Registered specific products with the State Customs Committee

9
Conducted product testing surveys to measure levels of counterfeiting of your brands

5
Carried out professional investigations to determine the source and methods of counterfeiting your company’s products and brands

14
Independently conducted anti-counterfeiting raids in the field

5
Conducted joint anti-counterfeiting raids in the field in cooperation with other brand owners

6
Conducted joint anti-counterfeiting raids in the field in cooperation with government authorities

16
Taken court and/or administrative actions to enforce your intellectual property rights

22
Refused/no answer

15.
What intellectual property rights and anti-counterfeiting organisations does your company actively participate in?  (Please mark all that apply).
4%
BSA – Business Software Alliance
2%
LAPO (Latvian Anti-Piracy Organization)

0%
EWG – Embassy Working Group
0%
MPAA – Motion Picture Association of America

3%
IACC – International Anti-Counterfeiting Coalition
6%
AKKA-LAA (Authors’ Rights Communication & Consultation Agency/ Latvian Authors’ Association)

3%
INTA – International Trademark Association
17%
UN/ECE – United Nations Economic Commission for Europe Advisory Group on Protection and Implementation of Intellectual Property Rights for Investment

1%
IIPA – International Intellectual Property Alliance
13%
Others (Please specify)

2%
IFPI – International Federation of Phonographic Industries (local music producers' association)
56%
No answer

EFFECTIVENESS RATINGS

16.
How effective in your view are the following organizations in enforcing intellectual property rights in (Latvia, Lithuania, or Estonia)?  (Please type an “X” next to the number below, using a 1 to 5 scale, where 1 means ”not at all effective” and 5 means ”very effective”).

1
2
3
4
5
No answer
MEAN

Companies like yours
11%
17%
19%
28%
8%
19%
3.1

Brandholders and intellectual property owners in general
7
13
24
28
10
20
3.3

The Baltic State’s governments
15
27
27
11
3
19
2.5

Major Business/Trade Associations such as FIC, AmCham, Baltic States’ Chambers of Commerce, etc.
8
17
31
22
3
20
2.9

17.
In your opinion are the following capabilities effectively present within the Baltic State’s law enforcement and judicial structures to enforce the rights of intellectual property owners?  (Please type an “X” next to the number below and rate the following capabilities on a scale of 1 to 5, where 1 means “not at all effective” and 5 means “very effective”).


1
2
3
4
5
No answer
MEAN

Technology
20%
31%
19%
7%
2%
22%
2.2

Training
16
30
20
12
0
23
2.4

Staff resources
16
28
23
9
0
25
2.3

Financial resources
28
28
15
4
1
25
2.0

Established methods for cooperation with private sector
28
28
16
2
1
27
1.9

Laws and regulations
6
21
31
18
3
22
2.9

Civil penalties and damages
13
29
17
14
3
25
2.5

Criminal penalties
20
28
16
12
1
25
2.3

Injunctive relief
14
21
26
9
3
28
2.5

RECOMMENDATIONS

18.
How important in your view are each of the following actions to improve the protection and enforcement of intellectual property rights in (Latvia, Lithuania, or Estonia)?  (Please type an “X” next to the number below to indicate the level of importance of each action on a scale of 1 to 5 with 1 being “least important” and 5 being “most important”).


1
2
3
4
5
No answer
MEAN

Reforming laws and regulations related to intellectual property protection
3%
4%
27%
27%
28%
12%
3.8

Overall legal reform
5
7
24
28
23
14
3.7

Educating government officials about negative economic effects of inadequate intellectual property protection
1
7
16
28
38
10
4.1

Companies taking a more proactive approach to enforce their intellectual property rights
2
3
19
41
27
9
4.0

Educating news media and consumers about health, quality and other consequences of inadequate intellectual property protection
0
8
13
34
36
9
4.1

Securing support for intellectual property rights protection from top officials and politicians
1
7
16
36
28
12
4.0

Training of judges
0
8
16
30
34
12
4.0

Training of customs and other law enforcement officials
0
6
15
33
36
10
4.1

Organizing and coordinating joint actions by intellectual property owners
2
6
22
36
24
11
3.8

Cleaning up corruption in enforcement authorities
2
5
15
22
47
10
4.2

Forging coalitions of international and domestic intellectual property owners
1
8
28
27
25
12
3.7

19.
What arguments do you believe would be the most effective in persuading the Baltic State’s Government decision-makers to make intellectual property protection and enforcement a higher priority?  (For each argument please type an “X” next to the number below on a scale of 1 to 5 with 1 being the “least persuasive” and 5 being the “most persuasive”).


1
2
3
4
5
No answer
MEAN

Consumer safety considerations
9%
22%
14%
22%
23%
12%
3.3

International reputation of the country
1
6
12
32
41
8
4.2

Lost taxes and duties to the government
3
4
11
28
45
10
4.2

Financial losses to the private sector, including lost jobs
6
13
29
17
25
11
3.5

Inadequate intellectual property rights laws and enforcement as a barrier to WTO compliance
4
8
21
30
27
11
3.8

Other (please specify):








20.
Other comments and recommendations. 

Frequency
Percent
 
Estonia's piano factory's trademark "Estonia" is registered and protected in Estonia and other EU countries. At the moment, we are dealing with the process in the USA. We have not experienced any misuse of our trademark in the Estonian market.  
1
1.0
 
Good luck!
1
1.0
 
In our opinion, there should be greater attention made to intellectual product development in Lithuania.  This should be one of the priorities of Lithuanian's government.  We suggest more qualitative research instead of questionnaires and to announce the
1
1.0
 
It does not affect our daily business.
1
1.0
 
It seems as if the Government really doesn't take an interest in protecting the country's interests.
1
1.0
 
Our problem: the products we sell are also sold by other companies, which do not invest in advertising, but instead import their products from other the third world countries. Direct trademark misuse is near.
1
1.0
 
The Latvian Government does not care about the creation of intellectual property (science, education), nor the protection and utility of these creations, while observing and stimulating growth of new products. 
1
1.0
 
This company does not trade in Lithuania, therefore some of the questions are non-applicable at this tie.  It is possible to have a copy of the completed results of this survey? 
1
1.0
 
We are more interested in the illegal copying and imitation of trademarks which confuses the consumers, resulting in unknown reactions/effects.
1
1.0
 
We suggest that you look at the illegal importation of goods as well.
1
1.0
 
APPENDIX: OTHER RESPONSES

1.
What is your industry?  (Volunteered other responses).


Frequency
Percent
 
Appliances - wholesale
1
1.0
 
Audio/visual products, redevelopment and distribution
1
1.0
 
Autos
1
1.0
 
Chemical products for construction materials; construction
1
1.0
 
Educational equipment, modern technologies
1
1.0
 
Electronic components for development and production
1
1.0
 
Electronics
1
1.0
 
Fiberglass, etc.
1
1.0
 
Food production
5
4.9
 
Food, beer and drink production
1
1.0
 
Marketing
1
1.0
 
Metal industry - production of drills
1
1.0
 
Metal industry
1
1.0
 
Natural resources, reproduction
1
1.0
 
Oil products
1
1.0
 
Packing materials
1
1.0
 
Pharmaceuticals
2
2.0
 
Piano production
1
1.0
 
Production of windows & doors
1
1.0
 
Retail
3
2.9
 
Retail sales
1
1.0
 
Retail, food production
1
1.0
 
Sales
1
1.0
 
Sportswear
1
1.0
 
Tobacco
1
1.0
 
Wholesale
1
1.0
 
Wood products
1
1.0
 
2.
Which of your products are traded in (Latvia, Lithuania, or Estonia)?
(Volunteered other responses).

Frequency
Percent
 
Appliances
1
1.0
 
Audio recordings (MC/CD/DVD)
1
1.0
 
Audio/video recordings
1
1.0
 
Black metals, metal works
1
1.0
 
Chains, workbenches
1
1.0
 
Chemical products for household and construction
1
1.0
 
Cinema & video films
1
1.0
 
Confectionaries, animal feed
1
1.0
 
Distribution of films in cinemas
1
1.0
 
Do not produce own products
1
1.0
 
Drills
1
1.0
 
Electrical & ventilation appliances and products
1
1.0
 
Electrical instruments
1
1.0
 
Electronic components
1
1.0
 
Electronics
1
1.0
 
Fiberglass, etc.
1
1.0
 
Film & video distribution
1
1.0
 
Fuel
1
1.0
 
Furniture
1
1.0
 
Hosiery
1
1.0
 
Info and advertising techniques
1
1.0
 
Meters
1
1.0
 
No distribution in Estonia
1
1.0
 
Oil products: motor oil & gas
1
1.0
 
Packaging, carton, etc.
1
1.0
 
Petrol and oil
1
1.0
 
Pianos
1
1.0
 
Seeds: vegetable, flowers, etc.
1
1.0
 
Technology, electronic materials
1
1.0
 
Telecommunications & programming equipment, mobile phones
1
1.0
 
Telephones
1
1.0
 
VC, CD, MC, DVD and records
1
1.0
 
Windows and doors
1
1.0
 
Wood panels
1
1.0
 
4.
Does your company maintain memberships in any of the following business organizations?  (Volunteered other responses).

 
 


Frequency
Percent

Assn. Of Electronic And Electricians
1
1.0

Assn. Of Latvian Food, European Federation Of Wood Producers
1
1.0

Assn. Of Retailers
1
1.0

Association Of Ethical Pharmaceutical Companies
1
1.0

Ean Latvia
1
1.0

IFPI
1
1.0

Infobalt Association
4
3.9

Latvian Assn. Of Construction Material Producers (LBRA)
1
1.0

Latvian Assn. Of Music Producers (LAMPA), Latvian Assn. Of Performers And Producers (LAIPA), International Federation Of Phonographic Industries (IFPI)
1
1.0

Latvian Federation Of Employers, Latvian Assn. Of Breweries, Latvian Federation Of Food Companies, Latvian Assn. Of Employees, Quality Assn. Of Latvia
1
1.0

Lithuania Film Distributors Association (Lkpa)
1
1.0

Lithuania Music Industry Assn (Lmia); Lithuania Film Distributors Assn (LKPA)
1
1.0

Lithuanian Federation Of ???
1
1.0

National Assn. Of Wholesalers
1
1.0

National Tobacco Manufacturers' Assn., Klaipeda Area Chamber Of Commerce
1
1.0

None
1
1.0

Packaging Assn.
1
1.0

Swedish Chamber
1
1.0

Work with LAA
1
1.0

5.
Please rate the following issues as challenges confronting the successful operations of your business in [SPECIFIED STATE].  (Volunteered other responses.)

Frequency
Percent
 
Excise taxes
1
1.0
 
Govt. offices, including the electric co., are plagued with corruption and inefficiency
1
1.0
 
Protection of local markets
1
1.0
 
Transparency
1
1.0

11.
From where are your company’s anti-counterfeiting and trademark enforcement programs for (Latvia, Lithuania, or Estonia) directed and controlled?
(Volunteered other responses.)


Frequency
Percent
 
The company
3
3.0
 
Baltic office or headquarters
2
2.0
 
Lithuanian office
2
2.0
 
Alita Lietuva AB
1
1.0
 
Atlanta, Georgia USA
1
1.0
 
Estonia
1
1.0
 
Latvian laws
1
1.0
 
Law firm
1
1.0
 
Local organizations
1
1.0
 
Patent agency
1
1.0
 
Patent attorney
1
1.0
 
Tartu Olletehas AS
1
1.0
 
None; not needed; no such program
10
9.9
 
Don't know
3
2.9
 
12.
Who has lead responsibility for intellectual property protection and anti-counterfeiting programs for your company in (Latvia, Lithuania, or Estonia)?
(Volunteered other responses).

Frequency
Percent
 
Administration Director
1
1.0
 
Administrator
1
1.0
 
Director
1
1.0
 
Director Of Construction
1
1.0
 
Director Of Product Development And Registration
1
1.0
 
Director, Lithuania Music Industry Association (LMIA); Director, Lithuania Film Distributors Association (LKPA)
1
1.0
 
Manager
1
1.0
 
Marketing Director
6
5.9
 
Packaging/Advertising Project Director
1
1.0
 
Production Manager
1
1.0
 
Public Relations Manager
1
1.0
 
Regional Pan-Baltic Director
1
1.0
 
Regulatory Manager
2
2.0
 
Special Institution
1
1.0
 
Technical Department Director
1
1.0
 
If Problem, Would Hire Lawyer
1
1.0
 
No such person/none
7
6.9
 
15.
What intellectual property rights and anti-counterfeiting organisations does your company actively participate in?  (Volunteered other responses).

Frequency
Percent
 
CIPR
1
1.0
 
Infobalt Association
1
1.0
 
Law Firm: Baker & McKenzie
1
1.0
 
Lithuania Film Distributors Association (LKPA)
1
1.0
 
Lithuania Music Industry Association (LMIA); Lithuania Film Distributors Association (LKPA)
2
2.0
 
Do not participate/none
14
13.7
 
1
13

